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“A leader calling up the nonprofit saying, ‘Hey, I have 20 people that can
be over there in an hour. What do you want them to do? That’s not helpful,”
said Kari Niedfeldt-Thomas, managing director of corporate insights and
engagement at CECP', which advises companies on sustainability and
corporate responsibility issues.

“What vou want is for those volunteers to be part of an ongoing
engagement, so those volunteers become rooted in the community,” she said.
“They understand better what those participants needs are and they truly are
then approaching their volunteerism work not as ‘T'm helping you,” but with a
lens of “We're in a partnership about making our community a better place.’
That levels the playing field. It doesn’t make it charity. [t makes it a
relationship.” It's the kind of relationship that more and more corporations are
trying to cultivate with their philanthropy.

Tech giant Salesforce? is a high-profile example of that connection, with its
wide range of volunteer programs and funding initiatives that focus on
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education and workforce development, as well as climate and community
resilience®. Ron C. Smith, Salesforce’s vice president of philanthropy, said
giving back has always been in the company’s DNA, along with innovation.
“You have to be willing to hear what the community vou live in— or the

(@
community you want to support — is asking for.” Smith said.

Salesforce’s partnership with The Marcy Lab School, for example, began
when some of its employees started volunteering at the New York nonprofit
that trains high school graduates to hecome software engineers in one year at
no cost to the students. Then, Salesforce started providing the school access
to some of its software and is now looking at hiring some of the school’s
graduates.

Last year, The Marcy Lab School became one of the first recipients of
Salesforce’s Catalyst Fund, which provided $100, 000 to emerging nonprofits
that were led by a person of color® and had operating budgets under $2 million
annually. Reuben Ogbonna, cofounder of The Marcy Lab School, said
Salesforce hasn’t exhibited the signs of doubt that other major funders have
over whether an emerging nonprofit can handle a substantiat donation properly.
Instead, he says, Salesforce volunteers are helping make Marcy Lab School's
curriculum even stronger.

Naomi Morenzoni, Salesforce’s vice president of philanthropy strategy,
said the company is an exception in terms of volunteering, with about 87% of
its workforce donating time each year. According to Chief Executives for
Corporate Purpoese, the average volunteer participation rate through company-
sponsored initiatives was 1726 in 2022. “There’s a sea change that's
happened,” Morenzoni said. “We see that 502 of job (sbéekers won't take a job
if a company doesn't fit with their values. All of that is driving value both for
the company and for the communify., The two are completely connected to
each other now.” Salesforce sees its philanthropy program — which provides
employees seven days of paid leave to volunteer and a company match for
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donations up to a $5,000 total each year—as a tool for recruitment and
retention®. Morenzoni said Salesforce’s internal surveys show that 91% of its
volunteering employees feel more engaged in their regular jobs. “This is good

for us,” she said. “This is good for our communities. It's not charity. It's
{c)

good business.”
(Adapted from Glenn Gamboa (2023) “Corporate volunteerism: ‘Not charity.

It’s good business,” ™ AP news.]
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[Text A]

Adaptation means anticipating the adverse effects of climate change and
taking appropriate action to prevent or minimise the damage they can cause, or
taking advantage of opportunities that may arise. Examples of adaptation
measures include large-scale infrastructure changes, such as building defenses
to protect against sea-level rise, as well as behavioral shifts, such as
individuals reducing their food waste. In essence, adaptation can be
understood as the process of adjusting to the current and future effects of
climate change.

Mitigation means making the impacts of climate change less severe by
preventing or reducing the emission of greenhouse gases (GHG) into the
atmosphere. Mitigation is achieved either by reducing the sources of these
gases —e. g. by increasing the share of renewable energies, or establishing a
cleaner mobility system — or by enhancing the storage of these gases —e. g.
by increasing the size of forests. In short, mitigation is a human intervention
that reduces the sources of GHG emissions.

[Adapted from FEuropean Environment Agency “What is the difference

between adaptation and mitigation?"]

[Text B]

Climate change is impacting virtually every industry and region of the
world, but most of our climate funding bas been for mitigation, not adaptation.
This is a problem. Even if mitigation makes the climate stable, we must still
live with the effects of climate change. Many are already here: increased
cases of wildfires and more destructive storms, for example. Climate
adaptation, therefore, is essential. The cost of adaptation in developing
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countries is expected to reach $300 billion per year by 2030. By contrast,
global adaptation finance flows were only $46 billion in 2020, of which only
$28. 6 billion went to developing countries. This is not enough.

Developing countries are more seriously impacted by climate change. The
world’s 55 most climate-vulnerable economies have already lost 20% of their
GDP. There is a clear need for increased climate adaptation finance, especially
in developing countries. The private sector can help meet this investment gap.
Currently, only 1.6% of all adaptation funding comes f{rom private
investment — making climate adaptation a hidden opportunity.

The climate adaptation opportunity is enormous —and growing. The
market could be worth $2 trillion per year by 2026, and the need for adaptation
solutions will grow as climate impacts become more common. Climate risks
will impact virtually every industry: real estate assets will be damaged;
agricultural productivity will decline; financial institutions will have to face with
higher risk and even access to the internet could be in danger. Damages from
climate changerelated events, such as wildfires, water shortages and greater
intensity storms, are likely to total in the billions per event — this is why the
adaptation market is valuable.

Currently, approximately two-thirds of global adaptation finance goes to
developing countries. This means developing couatries are the entry point to
access the adaptation market. Further, the opportunity is only increasing. For
example, delegates at COP 26" in Glasgow urged for a doubling of adaptation
funding to developing countries from 2019 levels to $40. 6 hillion by 2025.

Average funding per adaptation project in 2020 was $8. 8 million, and the
greatest funding for a single project was $1. 1 billion. Private companies would
do well to take advantage of this opportunity by launching or expanding
climate adaptation ventures in developing countries.

[Adapted from World Economic Forum (2022) “Climate adaptation: the $2
trillion market the private sector cannot ignore”]
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(1) According to Text A,
(7} preventing climate change can be understood as a form of adaptation.
1) improved sea defenses are of little help in adjusting to the effects of
climate change.
() we should be able to stop climate change by adaptation.
) the goal of adaptation is to cope well with the harmful effects of

climate change.

{2) What can be inferred from Text A is that
{7) mitigation means trying to make us well prepared for climate change.
“) tougher fuel efficiency standards are one example of mitigation.
() human intervention is now reducing the effects of climate change.
(¥) protecting forests from destruction is by no means an example of

mitigation.

(3) According to Text B,
{7) climate adaptation is vitally important to make the climate stable.
(1) total cost of adaptation in developing countries will be far more than
$300 billion.
) climate mitigation works quite well despite the increased cases of
wildfires and destructive storms.
() $ 300 billion would be enough for developing countries to deal with the

effects of climate change.
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4) According to Text B,
{7} the public sector will sufficiently finance the cost of climate change in
developing countries.
(1} the cost of climate adaptation is so high that virtually every industry
will 1ose business opportunities,
{7}  private companies can play an important role in climate adaptation in
developing countries.
(1) the adaptation market is large enough for every private company to

make huge profits.

(5) What can be inferred from Text B is that

(7} private companies may well start climate adaptation business in
developing countries.

(1} delegates at COP26 in Glasgow called for doubling the adaptation
funding of $40. & billion in 2025,

™7} the adaptation market in developed countries is as profitable as that in
developing countries.

() average funding per adaptation project doesn’t seem to be very

attractive for private companies.
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(1) Tom (I, of, that, the report, me, reminded) have to hand in by next

week.

(2) His knee injury (for, him, made, difficult, to, it} play in the finals.

(3) Try to stay positive, (to be, however, the situation, may, difficult,

seem).

(4) Prices (fifteen percent, risen, the, in, by, have) past year.

(5) If vou need help, (ask, all you, to, is, do, have).
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