o 4

PI935

(REFREE S - AR

R E 4

#oB B H R %gg B
A2l — a#EETL -
_|azazsy—varED -
s . I~4 2 70 4
g3 a3 g LI 5
WEEET T - WEBEEH D

S S = e %ﬁg B
d3a4y—adE] -
| a3azHhy—a FEET
4 zx ) 1~ 4 2 i 60/
B 930 sy g VD s 7
SEEE | - KEEH

=W

<

QOOO\]P\«

F B B I

. BRI OEHN D HET, ZOMERTEZROLTIEINTZRN,

ZOMBEM T4 R~V 55, HBTEHRAOET L0555 88108, K
HICHLHD Z &,

B 57 U 7 iERRLH & PG 75— B L TR A D HET 5 2 &,
mapazgzeal, [1|~[V]y~xcemsrace,
sargznat (1] (1] [V]emsvsce,

RELT X CHEOREBRICEATS 2 &,
MEMROBERIC LG TERES ERRATHC &,

A RSO ABIAIORA LN &

WERMIF RS RN &,

OMO(836—141)



s =
B a

ROEXZFH, FORMUO~OICARBFTEAREIN,

As machines invade the labor market, entrepreneurship will be
increasingly valuable as a means for people to distinguish themselves in the
digital workplace. To put it plainly, as machines fill old jobs, we will need to

@
invent new ones. Indeed, because of the technologizing of the workforce, we

probably will feel more pressure as a society to do so. One estimate from the
World Economic Forum claims that 65 percent of children entering primary
school today will eventually work in jobs that do not yet exist. These jobs will
be invented by entrepreneurs who strive to push the boundaries of discovery
and invention, as well as to generate wealth. From this point of view,
technology is not a threat but a source of opportunity. It does not destroy
jobs; it generates potential new ones. The distinction is a matter of
entrepreneurship.

This is one of the most important reasons why entrepreneurship should be
a baseline capacity for all college learners. This capacity functions in two
dimensions. The first dimension is the traditional startup model. As machines
fill our existing roles in the labor market, we need to think of new roles in
which we can expand that market by launching new ventures and new
industries. The second dimension functions within the context of established
institutions and businesses. Employees with an innovative mindset will invent
new ways to bring value to their companies and new fields that no technology
can yet master. In this way, entrepreneurial energies are reformative. For
example, it was through an entrepreneurial mindset that GE’s management
pushed the firm to reinvent itself from a twentieth-century manufacturing
company into one that now focuses primarily on twenty-first-century
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technology and services. This shift fundamentally reinvented the company but
did not start a business from nothing. These two sides of the entrepreneurial
coin — startup and evolution — make use of the same passion for creation but

connect it to different business activities.

As a matter of fact, entrepreneurship is a capacity that can be applied to
(i
any business context, including ones that have no intention of generating

profits. Entrepreneurs who bring original ideas to bear on social inequities can
use the tools for the marketplace to ease poverty, speed up development, and
encourage social justice. Teaching entrepreneurship — especially social
entrepreneurship — should thus be a matter of national consequence and a
priority for universities.

(Adapted from Aoun, J. E. (2017). Robot-proof: Higher Education in the Age of
Artificial Intelligence)
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(1) Our school building has (damage, to, alotof, flood, due, the) last

year.

(2) A (are, of, sold, fruit and vegetables, variety, being) at the market.

(3) The train (couldn’t, crowded, I, that, was, s0) move.

(4) The security is (importance, of, for, game, the, utmost).

(5) Regardless (what, of, may, about, you, think) Paul, he is truly a

gentle person.
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FRAD L, 100 BREOHRETHIOEZZEER I, (How are you? 1L 3 38
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(1) Which do you prefer, shopping online or shopping in stores?

(2) We learn from our mistakes and not from our success. Do you agree or

disagree?

— 4 — OM9(836—145)



